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DON'T Rely
Solely on

Oorganic
Redach

Paid Advertising

Q A well-planned paid advertising element will take your strategy
\ to a new level by helping you rank higher and generate organic
‘ conversions. Just look at the
gained by Workers Credit Union which also increased its online
banking application volume while decreasing its cost per
conversion thanks to an integrated campaign.

, their open rates
instantly jumped to 25%.
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https://www.insegment.com/case-studies/workers-credit-union/
https://www.insegment.com/case-studies/insegment-higher-education-credit-marketing/

DON'T
Ignore
Data
Insights
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DON'T
Forget to

Stand
out

A can increase
website visits by 12% and reduce the bounce rate by 10%.
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https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/the-value-of-getting-personalization-right-or-wrong-is-multiplying
https://www.epsilon.com/us/about-us/pressroom/new-epsilon-research-indicates-80-of-consumers-are-more-likely-to-make-a-purchase-when-brands-offer-personalized-experiences
https://www.insegment.com/case-studies/insegment-higher-education-credit-marketing/
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DON'T
Overuse

Keywords

Optimize your budget and improve ad performance by
focusing on keyword relevancy, enhancing member
acquisition and retention. Keep updated with

®

for the best results. Segmen‘l‘


https://support.google.com/google-ads/answer/9247190?hl=en

The Most Important “DO” of Digital Marketing

for Credit Unions: DO contact inSegment today
to build a for

your credit union!
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mailto:info@insegment.com?subject=custom subject
tel:6179650800
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